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PERMISSIONS

The HP Tuners brand has been carefully cultivated and adheres 
to specific guidelines. You must obtain permission prior to using 
HP Tuners logos and trademarks, all usage must follow the stated 
rules outlined in the HP Tuners Brand Guidelines document.

If you are working on a product, service or digital asset, and would 
like to include the HP Tuners logo and branding, please obtain 
approval from your HP Tuners representative. They will provide you 
the password that will allow you to download our Brand Guidelines 
and digital assets from the HP Tuners website upon completion of 
the “Brand Usage Agreement”. We reserve the right to turn down 
any requests that violate our stated guidelines. 

When using the HP Tuners logo and branding please include 
the following statement:

“HP Tuners and all associated imagery are registered trademarks 
of HP Tuners 2021.”



LOGO
SPACING

Minimum spacing around the HP Tuners logo and other 
HPt brand elements must be at least the size of the hole 
in the “P” as demonstrated in figure 1a.

The HP Tuners emblem found in figure 1b requires 
equidistant spacing from all edges. 

1a

Generating the unit  of 
measurement for spacing.

1b



LOGO
SCALING AND ALTERATIONS

Lots of focus as been given to the size, spacing, and 
placement of the logo components. As such, the  
HP Tuners logo is not to be dimensionally altered or 
disassembled in any way.



LOGO
COLOR PALETTE

The HP Tuners brand palette is comprised of three 
primary colors: HPT Blue, Black, and White.  
These colors are complimented by two specific shades 
of gray.

COMPLEMENTARY GRAYS

RGB: 
149/148/148

CMYK: 
44/37/37/2

RGB: 
95/96/98

CMYK: 
0/0/0/77

PRIMARY HUES

RGB: 
28/117/186

CMYK: 
85/50/0/0

Pantone 
( coated) : 
2184C 

(uncoated) : 
299U

RGB: 
35/31/32

CMYK: 
0/0/0/100

RGB: 
255/255/255

CMYK: 
0/0/0/0



LOGO
COLOR COMBINATIONS

The HP Tuners logo colors can accommodate 
any desired execution, but specific approved 
combinations must be closely followed.

WHITE/LIGHT GRAY
BACKGROUNDS

BLUE/BLACK LOGO

MONOCHROMATIC

BLACK/DARK GRAY
BACKGROUNDS



LOGO
COLOR COMBINATIONS contd.

Some exceptions can be made using 
the monochromatic logo options to 
accommodate different brand colors. 

Each color has a respective tint on the 
grayscale. When using monochromatic 
logos, ensure you are using the correct 
color within the approved grayscale range 
for optimal application.

*Black not above 85% tint
**White not below 30% tint

PATTERNS and GRADIENTS

To retain a modern look and logo clarity 
and legibility, do not place the logo above 
a pattern, gradient, or high-contrast 
background image.

WHITE/LIGHT GRAY
BACKGROUNDS

BLACK/DARK GRAY
BACKGROUNDS

APPROVED GRAYSCALE RANGE FOR WHITE**

APPROVED GRAYSCALE RANGE FOR BLACK*



FONT
SUPRA

To distinguish HP Tuners as a modern, technical company 
with a clean aesthetic and focus on clarity and simplification, 
the Supra font family has been approved for print and 
digital use. 

SUPRA BOLD: abcdefghijklmnopqrstuvwxyz
HEADERS AND TITLES SHOULD BE CREATED USING 
UPPER CASE SUPRA BOLD WITH NO PUNCTUATION

SUPRA LIGHT ITALIC: abcdefghijklmnopqrstuvwxyz
Subheaders should follow using Supra Light Italic in blue 
sentence case with full punctuation. 

SUPRA LIGHT: abcdefghijklmnopqrstuvwxyz
Content paragraphs should follow using Supra Thin in 
sentence case with full punctuation. 

NOTE: If  character spacing options are available, set to 50.

EXAMPLE PARAGRAPH
Followed by an Example Subheader

Itatur, aut officiis eum fugitium eum quos mi, 
tem quam rerchil ignimporum et ea conem alis 
audandigenis et maio to escient dolorum quae 
reiciae nient officta comnim. 

Lanihit optatatur sequi doluptatiae la cus ant estet 
iderunt aboreiur maios denis quam quas rehendi 
pitius repro beaque vit, comnist, si iliquat ecabo. 
Equi officient apiet aut volestrum.



SUPPLEMENTAL
BRAND ELEMENTS

EMBLEM

Sometimes a full logo is not needed,  
but having branding is still important.  
We have created the HP Tuners Emblem 
to satisfy those circumstances.

The emblem is a unique derivation of the 
space between the “P” and the “t” in the 
HP Tuners logo. This shape has been multiplied 
and expanded to imitate tracer lines like found 
on an ECU board.

CIRCUIT LINES

The lines of the same shape found in the 
emblem will be used independently as 
additional branding where applicable



SUPPLEMENTAL
BRAND ELEMENTS

ANGLED BLUE SOLID

The blue angle is specifically 73o 
taken directly from the angle of 
incline originating in the logo.

ROTATION
ANGLE

73o



PRODUCT LOGOTYPES

VCM EDITOR, VCM SCANNER, VCM SUITE, 
MPVI2, EXPANDER HUB & PRO LINK

All logotype rules outlined in this document are applicable 
to VCM Scanner, VCM Editor, VCM Suite, Expander Hub, 
MPVI2, and Pro Link logotypes including spacing, scaling, 
alterations, color palette, and color combinations.



ADDITIONAL
BRANDS

TRACK ADDICT & RACE RENDER

All logotype rules outlined in this document are applicable to Track Addict and Race Render logotypes including 
spacing, scaling, alterations, color palette, and color combinations.



HP Tuners,  and al l  associated imagery are registered trademarks 
of  HP Tuners 2020.

HP  Tuners reserves the r ight in at  i ts  sole discret ion 
to terminate or modify permiss ion to display the Logo,  and 
may request the modif icat ion or delet ion of  any use of  the 
Logo that ,  in the sole judgment of  HP Tuners,  does not 
comply with these guidel ines,  or might otherwise impair  HP 
Tuners ’  r ights in the Logo.

HP Tuners further reserves the right to object  to unfair  uses or 
misuses of  i ts  trademarks or other v iolat ions of  appl icable law.


